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*Key findings from the Booksellers as Placemakers report produced by the Institute of Place Management, 
part of Manchester Metropolitan University, and commissioned by the Booksellers Association. Published January 2022.

100%
of booksellers* 

significantly contribute 
to the range, quality, 
purpose and overall 

diversity of the 
high street

The diversity of 
bookshops is more 
than retail as they 

continue to evolve into 
community hubs

99%
of bookshops 

contribute to the range 
and quality of goods 

on the high street
Booksellers actively 

promote local activity, 
arts, history and culture 

in their stock ranges

98%
of bookshops contribute 
to the pedestrianisation 

experience in their 
town centres

Booksellers impact on 
linked trips or visits 

where customers use a 
variety of shops and 

services which in turn 
are very important to a 

town’s success

97%
of bookshops 

contribute to the 
‘functionality’ and role 
of their town centres

Booksellers play an 
invaluable role in shaping 
the identity and function 

of their town centres

97%
of booksellers

contribute to the 
customer experience 
and the overall town 

centre image
Bookshops contribute 
to the atmosphere and 

uniqueness of their towns

95%
of bookshops

contribute to the 
‘activation’ of 

their town centres
Booksellers work to 

ensure that they are open 
an accessible to all

99%
of bookshops contribute 

to innovation and 
experimentation on 

the high street
Retail is constantly 

evolving to meet changing 
customer needs, with 
booksellers regularly 
leaders in innovation 

98%
of bookshops 

contribute to the 
‘place marketing’ 

of their towns
Booksellers are involved 
in collective marketing 
efforts that encourage 

people to visit their 
town centres with a 

rewarding experience

99%
of bookshops contribute 

to the attractiveness 
of their town centres
Booksellers enhance 

the physical landscape 
of their towns from the 

presentation of their shop 
windows to collaborating 

on the appearance of 
their neighbourhood

96%
of bookshops 

contributed to the 
‘liveability’ of their towns

Booksellers are a key 
part of the community 

on the high street, 
welcoming people as 

more that just customers 

Bookshops significantly 
contribute to the vitality and 
viability of their high streets 
and are actively engaged in 
driving change and support 
in their local communities


