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Introduction

The lack of diversity in the creative industries has come under the
spotlight in the past couple of years – from Hollywood recognition of
BAME actors to characters in TV programmes to a lack of diversity
across the board in publishing.
But publishing is undoubtedly much more willing
than ever before to tackle the issue of diversity.
This is reflected by the number of organisations
now signed up to the EQUIP charter, run by
The Publishers Association and the Independent
Publishers Guild; and by the number of interns
who have been appointed –and many of them
retained in full‑time employment – through the
Creative Access scheme.
We have a long way to go before our industry
can call itself an equal opportunities employer
though, and companies are often stumped
about how to improve their diversity.
There are some easy steps to be taken,
including running internships that are
paid‑for and widely advertised, rather than
narrowly focused on people known to current
employees. Many employers now accept CVs
without data in order to avoid unconscious
bias, and some go one step further by
providing training for staff on unconscious bias.

EQUIP has brought together publishers,
individuals, authors and organisations to show
how you can easily improve the diversity of
your company. This could be by ensuring that
you have a workforce that is representative of
the UK’s demography; using books in schools
to inspire young people to pursue careers in
writing and storytelling; finding the best authors
and illustrators; promoting a range of titles; or
supporting specialist publications.
In these pages, we hope to inspire you to
contact one of these organisations and
help make the UK publishing industry truly
representative of its audience – and that
audience might be broader than you think.
Stephen Lotinga
Chief Executive
The Publishers Association
Bridget Shine
Chief Executive
Independent Publishers Guild (IPG)
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Jobs in Books on diversity
Jobs in Books is The Bookseller magazine’s careers and jobs platform,
Twitter feed @jobsinbooks and jobs site. We believe in a diverse and
accessible book industry and aim to ensure that information on working in
publishing is readily available on both our digital and physical platforms.

The publishing industry is going through
change and we need to meet that change
with new ways of operating to ensure that
our workforces grow and develop in the best
possible way. Jobs in Books is a community
of jobseekers who are from varied ages,
backgrounds and locations with one thing in
common: they want to work in publishing.

There is work to be done on creating new
pathways into the industry for all and also
making sure that younger generations are
informed and understand all the career options.
The Publisher’s Association is working hard to
help this happen and Jobs in Books supports
its ongoing ‘work in publishing’ campaign.
Let’s work together on diversity.

Jobs in Books top five job description tips
1. Include a line at the end of each job
description saying that you support
working in a diverse industry, for example:
“We support diversity in publishing (the
book trade).” You may wish to go into
more detail about how you do this.
2. Put experience required as experience
desired, to widen your potential candidate
net and reduce the importance put on
unpaid work experience.
3. Make your job descriptions skills-led.
Ask to see general skills like marketing,
PR, customer service – stuff people can
relate easily to their own skill sets.

“I do not host unpaid internships
at Jobs in Books.”

4. Think about the job title – don’t use trade
terminology that people looking to work
in the industry may not understand and
therefore not apply for the role.
5. If you advertise work experience so
that it resembles a job role, don’t lead
applicants astray – be sure to make it
clear whether you are actually paying.

Maria Vassilopoulos
Jobs in Books
The Bookseller
@jobsinbooks
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Arts Emergency
Get involved: Mentor a young person looking to enter publishing

Arts Emergency is a small, crowd-funded charity in Dalston, which exists
to defend the study of arts and humanities and to say that pursuing a
creative life is a viable thing for young people, whatever their background.
Its aim is to empower young people who don’t
come from privilege to lead the lives they want
and study for the love of it. It does this by
providing underprivileged young people, aged 16
to 19 years, with bespoke one‑to‑one mentoring
and introductions to members of their wider
network – currently more than 3,000 like‑minded
people working in TV, film, music, art, academia,
law, architecture, activism, comedy, journalism,
publishing, design, theatre and more.
Its volunteers sign up to defend diversity in
public life, create privilege for those without
privilege and keep the doors of university
open to all. Included in this network is
the support of a number of high‑profile
writers and poets, including Laurie Penny,
Jo Dunthorn, Nikesh Shukla, Scroobius Pip,
Akala, Bonnie Greer, Kate Tempest,
Neil Gaiman, Zadie Smith, Ian McMillan
and Frank Cottrell‑Boyce.

Arts Emergency
Unit B8, 3 Bradbury Street
London N16 8JN
w
e

arts-emergency.org
@artsemergency
info@arts-emergency.org

Verso Books provides flexible and expenses‑paid
work experience to its mentees with a relevant
interest. (While predominantly serving London,
the charity plans to expand nationally and there
are plans to bring members of its network into
schools around the UK, to give talks to young
audiences that aim to demystify the arts and
humanities through accessible and inspiring
stories from real life.)
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Creative Access
Get involved: Take on an intern from a BAME background

Creative Access is a successful charity established in 2012 with the aim of
tackling the underrepresentation of people from black, Asian and non‑white
minority ethnic (BAME) backgrounds working in the creative sector.
With the government’s support, Creative Access
has placed more than 500 BAME young people
in full‑time, paid internships across the creative
sector. In publishing alone, through Creative
Access more than 90 young people have
undertaken internships in publishing companies
and 85 per cent of those who have completed
their internship have secured employment
in the sector.

Creative Access / ITV
9th Floor, London Television Centre
Upper Ground
London SE1 9LT
w

Interns have been placed at over 200 large,
small and medium-sized companies right
across the creative industries. In publishing,
this ranges from large publishing houses to
independent publishers and literary agencies.
Partners include Penguin Random House,
Hachette, HarperCollins, Faber & Faber,
Canongate, Bloomsbury, Pan Macmillan,
Hurst, Hot Key Books, The Society of Authors,
The Bookseller and Walker Books.

e

creativeaccess.org.uk
@_creativeaccess
info@creativeaccess.org.uk

Creative Access is proving its extraordinary
worth in developing new graduate talent
pipelines from disadvantaged communities.
It provides a tried and tested model for
recruiting a high calibre network of BAME
trainees, with the capacity to rise within the
sector and become the decision‑makers
themselves. Interns are supported via induction
training, monthly masterclasses, senior mentors
and regular intern clinics.
Thanks to the support of the government
and industry partners, Creative Access is a
resounding success. The economic rationale is
clear: the creative industries need to diversify
in order to continue to grow and succeed in
serving new markets and new audiences.

6 Creating a representative publishing industry

Eastside
Get involved: Take part in an Eastside professional workshop to get
young people interested in books and publishing

Eastside Educational Trust is a registered charity, which exists to
help young people develop their creative thinking, so they can be the
problem‑solvers of tomorrow.
Eastside is a professional organisation with
creativity at its heart, inspiring young people from
different backgrounds to discover their individual
talents through creative workshops and sessions.
We provide professional participatory workshops
and guidance for all young people across the
entire spectrum of the arts, including drama
and performance, dance and movement,
literature and spoken word, visual arts and
crafts, music and singing and film and media,
in school time and out of school hours.

Eastside Educational Trust
27 Hackney Road
London E2 7NX
w
e

eastside.org.uk
@eastsidelondon
online@eastside.org.uk

“We believe that any problem can be solved creatively, no matter what
you end up doing in life and that the world would be a better place if
society valued and encouraged creativity more highly.”
Our educational outreach programme actively
targets those that are disadvantaged or
disaffected and young people who have
special educational needs, learning difficulties
or disabilities.
We give young people access to the latest
technology including film editing, website
production, blogging, social media and mobile
applications. Our work introduces important
life skills, such as leadership, responsibility,
commitment and teamwork.

We believe that any problem can be solved
creatively, no matter what you end up doing in
life and that the world would be a better place if
society valued and encouraged creativity more
highly. That’s why we encourage young people
who otherwise may not have these chances, to
put their creative talents to good use.
At the heart of every Eastside project is the
belief that all young people have the capacity to
surpass expectations and surprise us with their
resourcefulness, creativity and enterprise.
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First Story
Get involved: With your authors, support a school through a year‑long
writing residency

First Story changes lives through writing. We have seen how writing can
empower young people and foster their literacy, creativity and self‑esteem.
Our programme brings acclaimed writers
into secondary schools serving low-income
communities. We are currently running
50 writing residencies throughout the UK,
working with more than 1,000 young people.
Through our weekly workshops, students gain
skills that can underpin their success in school,
support their transition to employment and
enhance the quality of their lives.
Every year we inspire more young people to
explore their imaginations, write stories, share
their experiences and realise that their voices
have value.

First Story Ltd
Omnibus Business Centre
39 – 41 North Road
London N7 9DP
w
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firststory.org.uk
@firststory
info@firststory.org.uk

“First Story has had a major impact on my life; it’s given me confidence
in my writing that I never had before. When I began First Story, I had no
clue what I wanted to do in the future or where I wanted to be. But here
I am this year attending university to study English with Creative Writing.
Whether you want to be a writer, or go into science or any other subject,
First Story will give you the confidence to become who you want to be.”
Sania, First Story alumna
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Inclusive Minds
Get involved: Ensure any books you publish are as inclusive as possible

Inclusive Minds is a collective for everyone with an interest in inclusion
and diversity in books.
We work together with writers, illustrators,
publishers, library professionals, teachers,
booksellers, charities, book organisations,
children and parents to effect change. Inclusive
Minds activity includes public speaking, training,
workshops and events such as our regular
‘A Place at the Table’ event at the PA. We also
help literature festivals to develop more inclusive
programmes and we provide many children’s
publishers with regular consultancy services to
ensure their lists are as inclusive as possible.
An ongoing Inclusive Minds campaign entitled
“Everybody In” encourages all parties to pledge
support. “Everybody In” charters have been
developed for the children’s book world to
help ensure real and long lasting change in
the industry.
We also have a growing team of young
‘Ambassadors for Inclusion’ who are willing to
share their experience in all the many different
facets of diversity with the book publishing
sector and the media.

Inclusive Minds
w
inclusiveminds.com
@inclusiveminds
e
alex@strick.co.uk

We are committed to changing the face of
children’s books. We believe in continuing to
break down barriers and challenge stereotypes
to ensure that every child can access and
enjoy great books that are representative of our
diverse society.
Anyone who is passionate about inclusion,
diversity, equality and accessibility in children’s
literature can join the Inclusive Minds collective.
People can sign up as a supporter through the
website, or contact us to discuss becoming a
partner, collaborator or ambassador.

9

Letterbox Library
Get involved: Make sure Letterbox Library is aware of any diverse titles

Letterbox Library is a children’s booksellers, specialising in books that
celebrate equality, diversity and inclusion. We are a not-for-profit social
enterprise, founded in 1983. Our main customers are from the education
sector, including schools and nurseries.
Letterbox Library is famous for its book
selection process: uniquely, all of our books are
reviewed by an independent team of volunteers,
made up of teachers, librarians, social workers,
young people and children. Books are vetted
for their inclusion aspects as well as their overall
quality in text and artwork.
Our catalogue of books includes bookpacks
specially tailored to the education sector, for
example, Refugee/Migration Narratives and
Diverse Families. We sell through our website,
at events and at festivals.
Letterbox Library also runs the Little Rebels
Award for Radical Children’s Fiction on behalf
of the ARB (Alliance of Radical Booksellers):
https://littlerebelsaward.wordpress.com.

Letterbox Library
Unit 151 Stratford Workshops
Burford Road
London E15 2SP
w
e

letterboxlibrary.com
@LetterboxLib
info@letterboxlibrary.com

We also offer training to schools and
organisations, mainly on diverse children’s books
and reading for pleasure as well as using books
to explore challenging issues in the classroom.
Letterbox Library was IBBY UK’s nomination for
the Astrid Lindgren Memorial Award in 2015.

10 Creating a representative publishing industry

Where do I go for ...
Take on an intern from a
BAME background

A representative
workforce
Mentor a young person
looking to enter publishing

Media Diversified

Suggest writers of colour
for Bare Lit Fest or find
new ones

Spread
the
Word

Contact Spread the Word
to provide a network for
up‑and‑coming writers

Megaphone

Look out for the BAME writers
coming out of Megaphone
writer development scheme

Work with WCN to put on
events with authors

Finding
the best
writing talent
out there,
regardless of
background
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With your authors, support
a school through a year-long
writing residency

Take part in an Eastside
professional workshop to get
young people interested in
books and publishing

Use stories
and authors
to inspire
young minds

Make sure Letterbox Library
is aware of any diverse titles

Find and
promote
a wide range
of titles

Get
inspired!

Promote your children’s
books from around the world

Ensure any books you
publish are as inclusive
as possible

Read magazines dedicated
to writers of colour and
sample their work

Wasafiri
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Megaphone Writer Development Scheme
Get involved: Look out for the BAME writers coming out of Megaphone
writer development scheme

Megaphone is a new and unique writer development scheme, specifically
aimed at BAME writers who would like sustained support as they write
their first novel for children or teenagers.
The ultimate goal is to help change the
landscape of children’s reading in the UK so that
children from ethnically diverse backgrounds
can see themselves not only as characters in,
but also as potential authors of, the books they
read. It is funded by Arts Council England and
The PA Children’s Book Group in association
with EQUIP (Equality in Publishing) and
managed by Leila Rasheed who is a children’s
author and creative writing tutor.
Megaphone will run for the first time in 2016 – 17.
Over the course of one year, participants
will write a novel for children or teenagers,
supported with one-to-one mentoring sessions,
focused on bringing their novel to a publishable
standard, and masterclasses in the art, craft and
business of writing for children and teenagers,
given by children’s authors, agents and editors.

Megaphone Writer Development Scheme
w
e

megaphonewrite.com
@MegaphoneWrite
megaphone.write@gmail.com

Editors at top publishing houses will read and
feedback on their novels and there is a launch
event and short film planned for 2017, to help
bring participants’ work to the notice of the
publishing industry.
The scheme costs £300, but full funding is
available for participants in financial need.
The masterclasses are delivered in Birmingham.
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Outside In World
Get involved: Promote your children’s books from around the world

Outside In World is the UK organisation dedicated to promoting and
exploring children’s literature from around the world, particularly books
in translation.
Noteworthy projects have been supported by
the Arts Council of England, Unwin Charitable
Trust and Gulbenkian Calouste Foundation.
Projects have included ‘Reading Round the
World’ which collected children’s views on
books from around the world through 43 author
events around the UK.
More recently, ‘Reading the Way’, a research
and development project, identified a range
of exceptional books from around the world
that stood out specifically in terms of being
accessible and/or inclusive of children with
additional needs.
The extensive Outside In World website is an
ideal way for UK publishers to publicise new
books from around the world. We regularly
review new translated titles and use social
media to generate interest.

w
e

outsideinworld.org.uk
@OutsideInWorld
info@outsideinworld.org.uk

In the ‘Publishers’ area of the website, interested
parties can also find a ‘step-by-step’ guide to
finding a translator and translation grants, as
well as a section dedicated to recommendations
of books from other countries that have never
been translated into English. The site also
includes a virtual gallery of children’s book
illustrations from around the world.
Through our web resources and projects, we
reach a broad audience that includes teachers,
librarians, publishers, translators, parents and
young people, raising awareness of books
that have been translated and supporting the
need for more.
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SABLE Publications
Get involved: Read magazines dedicated to writers of colour and sample their work

SABLE LitMag was created in 2001 for writers of African descent in Britain
who needed a quality publication to publish a body of work: one that would
publish a variety of genres; a publication that said, “Writers of African
descent in Britain would not be confined to the margins of the established
literary world who did not consider them good enough to be published.”
The impact we’ve had over the past 15 years,
shows we have continued to do this by
consistently giving new writers space and
opportunities to work in publishing. For example,
one of our first interns became the first intern
to work on Oprah’s magazine, a role secured
as a result of work she did on the first women’s
issue of SABLE.
Other products under the SABLE umbrella
include SABLE Litfest. Our first litfest for
writers of colour took place in Brixton in 2005;
the second, in The Gambia (and will continue
to be there in the future).
The Writers Hotspots – writing retreats offer
opportunities for visiting writers to meet and
work with local writers. They’ve taken place
in The Gambia, New York and Cuba.

SABLE Publications
54 Turners Mill Road
Haywards Heath RH16 1NN
w
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sablelitmag.org
@SABLElitmag
info@sablelitmag.org

After the fifth one in Cuba in 2001, a significant
change took place – SABLE LitMag became
a publication for writers of ‘colour’ rather than
for writers of African descent. With the diversity
of ethnicities in cities like Havana and London,
it was clear that not opening the magazine to
people of colour globally, would be limiting –
after all, people of African descent live and work
in the world of a broad diversity of literature.

SABLE Motto:

“Literature is the most beautiful of countries.”
Jose Marti – Poet and Essayist, 1853 – 1895
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Spread the Word
Get involved: Contact Spread the Word to provide a network for
up‑and‑coming writers

Founded in 1995 by Bernadine Evaristo and Ruth Borthwick to encourage
new voices to emerge and tell their stories, Spread the Word, London’s
writer development agency, celebrates, supports and advocates for the
diversity of London’s writers and connects them with readers and audiences.
We run the Young Poet Laureate for London
programme, which celebrates emerging
poetry talent and provides a career-changing
programme of engagements, professional
development and networking; the London
Short Story Prize; and the Flight 1000
Associate scheme, which develops the careers
of London writers who want to enter the
publishing industry and who are excluded due
to social or financial disadvantage.
We run an annual programme of mentoring,
workshops, masterclasses and events across
London, often working in partnership with
publishers, libraries, festivals, agents and
literature organisations. In 2005, Spread the
Word published the Free Verse report which
asked why so few new Black and Asian
poets were being published in the UK, and
which ultimately led to the Complete Works –
a mentoring scheme for advanced Black and
Asian poets – being set up.

Spread
the
Word
Spread the Word
Room 6, The Albany
Douglas Way
London SE8 4AG
w
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spreadtheword.org.uk
@STWevents
ruth@spreadtheword.org.uk

Our 2015 Writing the Future – Black and
Asian Authors and Publishers in the UK
Market Place report reopened the debate on
diversity in publishing. We are now taking its
recommendations forward.
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Writers’ Centre Norwich
Get involved: Work with WCN to put on events with authors

Writers’ Centre Norwich is a literature development organisation
interested in both the artistic and social impact of creative writing, and
work with writers, readers and diverse communities.
Writers’ Centre Norwich (WCN) is supported
by Arts Council England, the University of
East Anglia, Norwich City Council and Norfolk
County Council in addition to a number of
trusts and foundations for specific projects.
In 2018 a specialist venue for literature –
a National Centre for Writing – will open at Dragon
Hall: a spectacular 15th‑century trading hall and
one of Norwich’s most iconic buildings. In 2012,
WCN led the successful bid for Norwich to
become England’s first Unesco City of Literature.
A National Centre for Writing will support writers,
readers and translators to be creative, successful
and productive, and engage young people to
make them readers and writers for life.

Writers’ Centre Norwich
Dragon Hall, 115 – 123 King Street
Norwich NR1 1QE
w
e

Media Diversified
w

Media Diversified

writerscentrenorwich.org.uk
@writerscentre
info@writerscentrenorwich.org.uk

e

mediadiversified.org
@WritersofColour
info@mediadiversified.org

Get involved: Suggest writers of colour for Bare Lit Fest or find new ones

Media Diversified is a young and growing non-profit organisation that seeks
to cultivate and promote skilled writers of colour by providing advice
and contacts and by promoting content online through its own platform.
Started in July 2013, the initiative is already
diversifying the UK’s media landscape,
providing challenging and innovative content
that contributes to global and domestic
discussion on issues of social justice, equality,
gender, politics, economics and pop culture.

In March 2015 the organisation launched
its Experts Directory, a searchable resource
for media outlets to help them find experts
for interviews and press. In February 2016
it ran the inaugural Bare Lit Festival in London,
a celebration of literature by writers of colour.
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Wasafiri
Get involved: Read magazines dedicated to writers of colour and sample their work

Wasafiri is Britain’s premier magazine for international contemporary
writing. Published quarterly, it has established a distinctive reputation
for promoting work by new and
established voices across the globe.
Wasafiri was launched in 1984 at the University
of Kent, the brainchild of Susheila Nasta.
It derived initially from the activities of ATCAL
(Association for the Teaching of Caribbean,
African, Asian and Associated Literatures),
an association formed in 1978 to bring about a
much‑needed change to curricula in universities
and schools and get writers like Derek Walcott,
Jean Rhys and VS Naipaul on to school and
university syllabuses.
At that time, an inaugural aim of Wasafiri was
to provide serious literary and critical coverage
of writers who often struggled, because of their
cultural or ethnic backgrounds, to get adequate
notice in the mainstream press.

Wasafiri Magazine
The Open University in London
1 – 11 Hawley Crescent
London NW1 8NP
w
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wasafiri.org
@wasafiri1
wasafiri@open.ac.uk

Many writers published in Wasafiri have been
nominated for major literary awards, including
Abdulrazak Gurnah (shortlisted for the Booker
in 1994) and John Haynes (winner of the Costa
Poetry Prize in 2006 and the Troubadour Poetry
Prize in 2007), as well as Segun Afolabi, who won
the Caine Prize for ‘Monday Morning’ (published
in issue 41) and later Orange Prize nominees
Bernardine Evaristo and Kamila Shamsie.
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Case studies
HarperCollins All In
The Diversity Forum Mission Statement
We aim to build on our company reputation as
a forward-thinking publisher, and enhance our
brand identity as a publisher of diverse and
inclusive content. Our objectives:
To create content which positively
reflects diversity of ethnicity, gender, age,
family structure, (dis)ability, sexuality,
socio‑economic background etc
To generate best practice and establish
a set of guidelines by which we can
measure progress

To implement cost-effective and innovative
solutions for improving diversity in content
effectively and efficiently
To stimulate engagement across individuals,
teams, publishing imprints, and externally
with authors and consumers, reinforcing
our commitment to people and a
diverse workforce, and representing our
company strategy
To attract a broader readership and a
more diverse pool of author talent, thereby
increasing our commercial potential.

Limehouse Books
Limehouse Books is a publisher of quality fiction and non-fiction books
in print and digital.
The company was founded in October 2009
and launched four months later with the
publication of our first two titles, 100 and
Bloody Vampires. In our first year, we published
five anthologies and made the transition to
publishing novels in our second year. In total,
we have published 19 books in six years.
Uniquely we focus on commissioning titles
rather than reading manuscripts and making
acquisitions. Our aim is to be a small publishing
house with a global reach – our titles are
available in all markets digitally.

But we do not forget our commitment to high
standards in the design and production of
our books. We are one of the few publishing
houses that uses a designer to ensure that
the inside of our books are as beautiful as
the outside.
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The B4ME award
B4ME was set up for one reason; there are groups of people whose stories
need to be told, and for a number of reasons, the writers who represent
these groups aren’t represented. And if they are represented, it’s often
(but not in all cases) because their story is one that is ‘authentic’.
But, authentic shouldn’t mean nostalgic. We’re living in a society and
culture that is constantly changing, as are the experiences of our writers,
and our readers.
In some instances, writers from these
underrepresented groups don’t know how to
approach or permeate the publishing industry,
and our prize aims to work with these writers in
a collaborative way.
Not only are we working with the Guardian to
extend this reach to a like‑minded audience
as far and as wide as possible, but once we
have a pool of prize entries, not to mention
the shortlist, we can share these writers, their
short stories and their talent, not just with the
industry, but with the UK.

With our selection of judges – author
Nikesh Shukla; Buzzfeed culture editor
Bim Adewunmi; Waterstones head of
books Melissa Cox; writer Bernardine
Evaristo; 4th Estate editor Anna Kelly and
Guardian women’s editor Nosheen Iqbal –
we are also working with their audiences to
generate as much conversation as possible
around this initiative, reminding the industry
how important this is.

Find out more
For further information, please visit www.publishers.org.uk/equality-in-publishing

Contact us
The Publishers Association Limited is a company limited by guarantee.
Registered in England and Wales number 3282879
Registered office 6th Floor, 25 Farringdon Street, London EC4A 4AB

The Publishers Association
29b Montague Street
London
WC1B 5BW
+44 (0)20 7691 9191
+44 (0)20 7691 9199
mail@publishers.org.uk
www.publishers.org.uk
@PublishersAssoc
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